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1. Simplifies selection once tools are understood
2. Slightly confuses selection
3. Somewhat confuses selection
4. Creates significant confusion and may impede
response to selection
17% 22% 35% 27%
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1. Less than $2,000

2.$2,000 to $3,000

3. $3,000 to $4,000

4. Greater than $4,000

5. 1 produce my own bulls. 8%
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1. Donot use ~ 38%

2. Low emphasis

3. Moderate emphasis

4. High emphasis L%,
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1. Not willing to pay more...prices already too high
2. Willing to pay a little more (up to 10%)

3. Willing to pay somewhat more (10% to 25%)

4. Willing to pay a lot more (over. 25% more)

17% 39% 30% 14%
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Yalliated ana reliabie seedstock?

1. Not willing to pay more...already too-high

2. Willing to pay a little more (up to 10%)

3. Willing to pay. somewhat more (10% to 25%)
4. Willing to pay a lot more (25% to 50%)

5% 22% 43% 30%
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Brian McCulloh
Woodhill Farms, Wisconsin
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Dr. Ronnie Green
USDA/ARS
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Dr. Tom Field
Colorado, State University,
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ShE 45% 1. Reproduction 5. Tenderness, palatability

2. Cow costs 6. Feed efficiency, intake
3. Growth 7. Disease resistance, longevity
4. Carcass quality and yield 8. Disposition
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5 41%
PICEIETS? 1, Very weII

1. Very well 30% 2. Reasonably well
2. Reasonably well 3. Marginally well
3. Marginally well 4. Not very well

4. Not very well 5. Not at all
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5. Not at all i
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1. Very important ' 1. Breed associations
2. Important 2. Government agency similar to dairy industry.
3. Marginally important 3. Universities
4. Unimportant 4. For profit firms in the private sector
5. Other  49%
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Moderator: Ron Bolze, - 0
Red Angus Assoc. of America ; S:Pﬁ?gs ik
Panelists:
Mark Gardiner - Gardiner Angus Ranch, Kansas
Mike Kasten - Kasten Ranch, Missouri
Steve Radakovich - Radakovich Cattie Co., lowa
Chip Ra msay Rex Ranch, Nebraska 2
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1. Yes 41% 1. Yes
2. No 2. No

2
BW|

THE BUSINESS BREED i THE BUSINESS BREED




Nimippria nf"s%rwc&t a3aacdsieg ;
Ldeliver to the commerdial cow/calf producer?

1. Education and counseling on what's best for
your-operation
2. Market support for. your; production

3. Accurate prediction of how a particular bull or
set of genetics will change your herd
13% 16% /1%
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