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Who’s	  Our	  Consumer	  and	  What	  Will	  They	  
Want	  in	  20	  Years?	  

Brad	  Morgan	  
Performance	  Food	  Group	  
	  

“One	  Company	  –	  One	  Mission”	  
BRAND TRUST 
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Umbrella Brands and Strategic Brands 

PFG Today 

Exclusive Brands 

MEAT	  LOVERS	  	  

•   True	  meat	  lovers	  have	  a	  passion	  for	  food,	  and	  
they	   know	   what	   cuts	   to	   buy	   and	   how	   to	  
prepare	  fresh	  meat.	  	  

•   Quality	   is	  foundaConal	  for	  this	  segment.	  They	  
search	  the	  meat	  case	  for	  cuts	  with	  high	  flavor	  
and	   marbling	   and	   will	   open	   their	   wallets	   to	  
pay	  for	  the	  best.	  

•   Represent	  one-‐third	  of	  all	  dollars	  spent	   in	  the	  
fresh	  red	  meat	  category.	  	  (Beef	  >6X/month)	  

•   Tenderloins,	  Porterhouses	  and	  Ribeyes.	  

•   Primarily	   females	   age	   45-‐64	   who	   are	   either	  
reCred	  or	  have	  higher	  household	  incomes.	  

	  

Source:	  	  Cargill	  Proprietary	  Red	  Meat	  Consumer	  Study	  2015	  

TODAY	   2050	  
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Agriculture	  has	  Always	  Been	  Keen	  on	  
“EDUCATING”	  Consumers	  Instead	  of	  CONNECING	  

With	  Them	  	  

Consumers increasingly want 
to know…  

 
…“Where’s the beef come from, 

and how was it produced?”   
 
 

ANGUS 
VERIFIED 
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“One	  Company	  –	  One	  Mission”	  

PFG’s Success with Braveheart  is 
Changing the U.S. Beef Industry 

The	  Consumer	  Value	  Driver	  Plate	  

MOM	  KNOWS	  BEST	  
	  

•   Globally,	   they	   control	   $20	   trillion	  
in	   annual	   consumer	   spending	  
power.	  

•   $7	   trillion	   is	   contributed	   by	  
women	   in	   the	   U.S.	   in	   consumer	  
and	  business	  spending.	  

•   Women	   handle	   the	   bulk	   of	  
pu r cha s i n g	   d e c i s i on s	   fo r	  
everyday	  items	  like	  groceries	  and	  
clothing	  .	  

•   In	   fact,	   50	   percent	   of	   products	  
marketed	   to	   men	   are	   actually	  
purchased	  by	  women.	  	  

•   Selling	   to	  Millennial	  moms	  poses	  
new,	  unique	   challenges	  not	   seen	  
by	  generaCons	  past	  
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Food	  preferences	  change	  at	  a	  glacial	  rate	  compared	  with	  preferences	  
for	   other	   types	   of	   products	   and	   services	   like	   phones,	   computers	   or	  
entertainment	  choices.	  
	  
So	  the	  odds	  are	  high	  that	  the	  consumer	  of	  2050	  will	  be	  eaCng	  many	  of	  
the	  same	  foods	  we	  enjoy	  today.	  
	  

The	  change	  in	  our	  diet	  will	  not	  be	  so	  much	  in	  what	  
we	  eat	  and	  drink,	  but	  who	  will	  provide	  our	  foods	  
and	  beverages.	  And	  we	  will	  most	  likely	  follow	  those	  
marketers	  that	  make	  our	  lives	  easier	  or	  our	  food	  
costs	  lower!”	  
—	  Harry	  Balzer	  

Chief	  Industry	  Analyst	  and	  Vice	  President	  
NPD	  Group	  

35	  Years	  Past	   TODAY	   35	  Years	  Future	  

Coffee	  

Milk	  

Vegetables	  

Fruit	  

Toast	  
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35	  Years	  Past	   TODAY	   35	  Years	  Future	  

Coffee	   Fruit	  

Milk	   Sandwiches	  

Vegetables	   Milk	  

Fruit	   Vegetables	  

Toast	   Coffee	  

35	  Years	  Past	   TODAY	   35	  Years	  Future	  

Coffee	   Fruit	   Sandwiches	  

Milk	   Sandwiches	   Fruit	  

Vegetables	   Milk	   Vegetables	  

Fruit	   Vegetables	   Milk	  

Toast	   Coffee	   Coffee	  


