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Marketing Challenges Your Dad Didn’t Face 
Understanding Millennial Consumers & Social Marketing Strategies 

By Amanda Radke 

1. Mistrust
2. Guilt
3. Fear
4. Confusion
5. Romanticism

Why is it so hard for producers  
& consumers to connect? 

Mistrust 

Listen First
Make The Connection
Bridge The Gap

Guilt 



Amanda	  Radke,	  BEEF	  Magazine	   5/31/17	  

2017	  Young	  Producer	  Symposium,	  Athens,	  
Ga.	   2	  

Why GMOs don’t make me  

feel guilty as a mom 

The Food Babe 
“The Jenny McCarthy of Food” 

She’s attacked beer, soda, Subway, 
Lean Cuisine, Kraft Mac & Cheese, 
Dominos, Pizza Hut, Papa John’s, 

beef, dairy & eggs

Fear 

Antibiotics 

Wendy’s: The best beef comes from healthy, well-cared for animals.  

A sick animal needs to be treated, and you won’t hear differently from us.” 

“The cowboy ain't dead.  
He's just hard to see from the road.”   

                                                             
-Baxter Black 

Building relationships in 
person, online & 

in the most unlikely places

Confusion 



Amanda	  Radke,	  BEEF	  Magazine	   5/31/17	  

2017	  Young	  Producer	  Symposium,	  Athens,	  
Ga.	   3	  

Romanticism 

How can we find common ground? 

1. Family Values

2. Animal Welfare

3. Environment

4. Safety

5. Taste

6. Nutrition

Know Your Audience 
•  Be clever; be creative. Entertain first. 

Inform second. 

•  Stories not only have to be compelling, 

they must be useful. 

•  Accessible: Be where people are. 

•  Relatable: Lose the jargon and ask 

yourself, does your story resonate with 

a suburban mom?  

•  Transferable. Tap into belief systems 

and understand diminishing attention 

spans. 

Cami Ryan, Monsanto Social Sciences Lead 

Team Beef 

www.steaksfortroops.com 

Reaching Out To Moms 
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“Levi’s Lost Calf” 
By Amanda Radke 

Illustrated by Michelle Weber 
Copies available today for $10/book 

We’re gaining ground 
(Even with folks like my D.C. roommate) 

•   55% say food system headed in right track (up from 34%) 

•   40% believe they have ample information about where their food 
comes from (up from 17%) 

•   Half say they are confident in the food they eat (up from 35%) 

•   59% trust the food produced here and abroad (up from 51%) 

•   44% believe U.S. food is the most affordable in the world (up from 
30%) 

•   2016 Center For Food Integrity survey 

Thank you! 

 

@BEEF Magazine 

@RadkeAmanda 

BEEF Magazine 

Amanda Radke 

Levi’s Lost Calf 


